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Today's apparel
environment is
tougher than ever for
brands. There are
many reasons for the
emergence of this
challenging climate;
from a proliferation
of brands, fierce
competition from
retailers acting as
brands, smarter
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consumers, the
consolidation of
department stores, mass retailers redefining
themselves, luxury designers creating for mass,
the demand for luxury goods and, not least, the
growth of the discount sector.

All of this adds up to one stark fact: those brands
that break through the noise and communicate
their message to the consumer directly and
clearly—in a way that means something to them—
will rise to the top in 2007.

Following the success of the 2005 edition, this
exclusive report from ABOUT Style provides a
completely fresh look at the branding industry,
and includes sections covering key branding
issues, consumer trends, success factors, impact of
new products and line extensions, retailers, fashion
trends, luxury, discount and plus size sectors.

Chapter 1: Introduction

Chapter 2: Executive
summary — key branding
issues

Chapter 3: Consumer
trends - the 2007 consumer
Describes the 2007
consumer — who she is, how
she thinks and how to best
reach her.

Chapter 4: Success factors
Looks at the key success
factors for today’s apparel
brands. What are the
characteristics of top labels
and who is the best in terms
of speaking to today’s
consumer.

Chapter 5: New products
and line extensions
Discusses line extensions,
ones that work, and ones
that do not and why. It also
touches on new products
and licensing.

Chapter 6: Branding
checklist in 2007
Identifies the ‘must do’s’ for

brands rising to the top in
today’s marketplace.

Chapter 7: Retailers

Takes a look at the retailing
environment as well as
private label issues, including
retailers as brands.

Chapter 8: Fashion trends
— interviews with the
experts

What will the moods,
colours, styles and
silhouettes be in 20077

Chapter 9: Luxury

An overview of the luxury
market, including which
brands are making headway
with consumers and which
are not, plus why.

Chapter 10: Discount
Examines the discount
market from online to mass
to specialty stores.

Chapter 11: Plus sizes
Previews the plus-size
market, one of the most
wide-open opportunities in
the apparel industry today.

Report coverage

Published: November 2006 Price: £295 No. pages: 50 Format: PDF

ABOUT AUTOMOTIVE

ABOUT

ORDER FORM

© Purchase information

Quantity ~ Price*

Total

© Payment method

(] 1 would like to purchase

The global branding report: 2007 edition £295*

[ ] 1 enclose a cheque for £
ABOUT Publishing Limited.

*Reports are supplied electronically as a PDF. Please add £25 for each report supplied in print

© Personal details

(Please attach your business card or complete the following in capitals)

payable to

Customers can pay by cheque with either of the following methods: Sterling cheques
drawn on a UK bank. Cheques in US dollars, euros or in any freely convertible currency
drawn on the country of origin at current exchange rates.

‘ Name (Mr/Mrs/Ms/Dr)

[ Please charge £ |:| to my [Jvisa [ Mastercard

Account number

Nature of business

Job title ‘ ‘
Company name ‘ Name ‘
Address ‘ Valid from ‘
City
‘ Signed ‘
Zip/postcode Country
‘ Expiry date ‘

[] please send me a proforma invoice (Report(s) will be sent on receipt of payment)

Tel
The above prices do not include VAT. Customers in EU member countries may be liable to
pay VAT if their Registration Number is not supplied. Please enter your EU Registration

Fax Number (VAT/TVA/BTW/MOMS/MWST/IVA/FPA) below:

E-mail ‘ ‘

O Please send your order to

ABOUT Publishing Group Limited 21 Noel Street, London, W1F 8GP, United Kingdom

T: +44(0)20 7434 1269 F: +44(0)20 7434 1545

e-mail: sales@aboutpublishing-style.com www.aboutpublishing-style.com

Publishing Group  agout Publishing Limited. Registered in England No. 4344194. Registered office: 21 Noel Street, London, W1F 8GP.




